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For a long time and through the last initiatives, structures were constituted and whose vocation is to bring 
a support to the carriers of incipient projects. The accompaniment of the creation of firm is a practice of 
assistance based on a relation which falls under the duration between a contractor and a person external to 
the project of creation. Through this relation, the contractor will be able to carry out multiple trainings and 
to reach resources essential to the concretization of his project. Our paper has for purpose to put forward 
that paths which lead to a decision favorable to the accompaniment of a project of creation in Tunisia 
generally concern the variables relating to the qualities of the project, the social utility, the qualities of the 
carrier of the project and his entourage. 
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INTRODUCTION  
 
Several researches try to look further into the 
comprehension of the notion of the entrepreneurship 
See, Boden R. J. and Nucci A. R; Casson, M. C; Danjou, 
I; Fielden, S. L., Davidson, M. J. and Makin, P. J; Frese, 
M; Gruner, K. E. and Homburg, C; Johannisson, B; 
Krueger, M; Scratchley, L. S. et Hakstian, A. R; Shane, S.  
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and Venktaraman, S; Van Dijk, M.P;  Verna, G; Straete, 
T., (2000). which constitutes a specific and relatively new 
and prolific field of research (Masakure, O., Cranfield, J. 
and Henson, S., 2008; Aggeri, F., Acquier, A., 2005). Our 
research is interested, in particular, to the behaviors of 
the contractor during the life of his activity, and his 
positioning in a moving environment in which he 
maintains a permanent reflexive relation (Dutta, D. K. and 
Thornhill, S., 2007; Albouy, M., 2000). 

The literature treats these phenomena as regards 
employment and the creation of beneficiation on the  



 
 
 
 
macroeconomic level (Nichter, S. and Goldmark, L. 2009; 
Belet, D., 2001). In spite of this interest, these studies 
and research were inapt to give a standardized definition, 
universally accepted  neither for the entrepreneurship nor 
for the contractor (Cabry, J., Hirigoyen, G., 2001).The 
problem of identification of the concept of the  
entrepreneurship is justified by the fact that several 
disciplines divide this field of analysis and that each 
researcher tends to define the  entrepreneurship starting 
from the premises of his discipline (Carroll, A. B., Näsi, J., 
1997). 

The creation and the development of the new firms are 
the fact of the contractors, i.e., of those which mobilize 
and manage human and material resources, with the 
purpose of creating, developing and establishing 
solutions making it possible to meet the needs for the 
individuals (Janssen, F., 2009 ; Lee, S., Park, G., Yoon, 
B. et Park, J., 2010). In addition, the contractor, to 
succeed, will have to count on a facilitator medium, as 
much for the technical and commercial feasibility of his 
project that for the perception of his feasibility (Clarkson, 
M. B., 1995). 

Thus, the growth of small and new firms is also at the 
origin of significant devices of assistances which go from 
the council until the granting of financial resources under 
privileged conditions for the realization of investment 
(Donaldson, T., Preston, L., 1995). The accompaniment 
of a creator of firm can be considered starting from the 
concept of "network of support" considered as "able to 
develop a specific competence upstream projects", i.e. a 
capacity of intervention on all the aspects of a project, 
without isolating from it the legal, commercial, financing 
and the social one and to follow the firm lately created 
(Drillon, D; Lasch, F. & Merdji, M., 2004). 

Thus, in the process of creation of firm, the phase of 
accompaniment is very significant since it is a question at 
this time of bringing to the creator not only the 
personalized councils adapted to his project but a whole 
of networks of experts, whom by their opinions, their 
experiences or their professional knowledge, should 
enable him to launch out the chances of success (Elias, 
A. A., Cavana, R.Y. and Jackson, L.S., 2000). It is not 
any more to dismount that the structures of support to the 
creation of firms were developed by proposing panoply of 
services of accompaniment which answer to the 
complexity of the requests of the creators (Doyle, P., 
2000). Following this development, the research of the 
effectiveness of the various structures of support to the 
creation of firms became a priority as well for these 
structures as for the actors whom contributed to their 
installations (Evrard, Y., Pras, B. and Roux., 2000).  

Thus, the objective of this paper is to examine the 
criteria of selection of the projects which can be useful as 
indicators of creation of value for the fascinating parts 
(Shepherd, D., and Wiklund, J., 2009). In other words, 
our research is aiming at bringing brief replies to the 
following question:  Which are the criteria of evaluation  

Mighri et al., 507 
 
 
 
used by the organizations of support to choose the 
projects to be supported? 

To treat our problems, we will review, preliminary, the 
literature presenting the criteria of selection of projects by 
the organizations of accompaniment For example see, 
Alvarez, S. A. and Busenitz, L. W; Bruyat C. and Julien 
P.A ; Fritsch, M. and Meschede, M Gaglio, C.M. and 
Katz, J.A; Minniti, M., Bygrave, W; Schuller, T; Godet, M; 
Pinfold, J.F; Sethi, R., Smith, D. C. and Park, C. W; 
Brush, C.G., Greene, P.G. and Hart, M.M., (2001). for the 
creation of firms (Smith, B.R., Matthews, C.R. eand 
Schenkel, M.T., 2009). Then, we will present our 
methodology of research (Unger, J.M., Keith, N., Hilling, 
C., Gielnik, M. M., and Frese, M., 2009). Lastly, we will 
try to subject our conceptual model to an empirical 
validation in order to cancel or to confirm the advanced 
hypothesis (assumptions). We conclude this research by 
synthesizing its theoretical contributions and the 
implications which can be deduced from it.  
 
 
Criteria of selection of the projects and formulation of 
the assumptions    
 
The notion of the  entrepreneurship was enough treated 
and has been conceived as a discipline or a field of 
research largely recognized for the three last decades.  
Recently, Verstraete and Fayolle (2004) proposed the 
following definition of entrepreneurship:"initiative carried 
by an individual (or several individuals joining for the 
occasion) building or seizing a business appropriateness 
(at least what is regarded as such), whose profit is not 
inevitably of pecuniary order, by the impulse of an 
organization being able to give birth to one or more 
entities, and creating new value (stronger in the case of 
an innovation) for the fascinating parts whose the project 
is addressed" (Fayolle, A. and Cuzin, R., 2005). 
The organizations of supports intervene in the 
accompaniment insofar as they are based on the direct 
contact, the knowledge of the ground and the 
personalized service with the customers (Fayolle, A., 
2000). Thus, these organizations require common 
conditions and share the same factors such as the 
motivation, the personal qualification (diploma), the idea 
of project and its characteristics (utility, to meet the 
needs…), the situation of the contractor, the social 
network (Fayolle, A., 2003). In fact, the literature relating 
to this topic could identify criteria of selections of the 
projects of creation which relate to the individual, the 
entourage of the creator, the project and its social utility 
(Giunti, O. and Bousquié, B., 1997).  
 
 
Satisfaction of the quality of the contractor  
 
Before launching out in the creation of firm, it is essential 
to raise the primary question: I can and would be I able to  
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create a firm, to seek the financing, to manage efficiently 
this firm?  

Indeed, Merdji, Lasch and Drillon (2004) recognize a 
positive bond between the level of qualification and the 
training of the contractor and the rate of survival of the 
new firms. 

However, to create a firm implies efforts to be 
authorized, time and money to be sacrificed (Gibson, K., 
2000; Held, D., 2001; Hirigoyen, G., 1997; Holbrook, 
M.B., 1999). A first intrinsic asset: to be honest in its self-
evaluation to be sour to create his firm (Host, V., and 
Knie-Andersen, M., 2004). The organizations of 
accompaniment aim at, not only, to lead the creator to 
deepen the bond between his aspirations, the resources 
and the competences held and those required by the 
project, but also to help the creators to have a better 
perception of their environment for being better carried 
out (Jones, T. M., Wicks, A. C., 1999). On the basis of 
this idea, we will try to validate our following central 
hypothesis: 
 Hypothesis.1: The Satisfaction of the quality of the 
contractor has a positive and significant impact on the 
decision of accompaniment of the organizations of 
support. 
 
 
Satisfaction of the quality of the project  
 
Many people believe to have valuable ideas (Zouaoui, 
M., Smida, A., Khiari, S. and Khelil, N., 2009). But,  
having an idea it is easy, which is difficult is to find ideas 
which will enable you to make money according to your 
competences, experiments and interests (Jouison E., 
2005). It is important to have a sensational idea, but what 
is even more significant is to know what to make with this 
idea and how to arrive at its ends (Lepineux, F., 2003). 
An idea does not have any value until it becomes an 
output which will be sold at a price that the consumer or 
the user is ready to pay (Singh, S., Corner, P. and 
Pavlovich, K., 2007). 
Thus, the contractor is solicited, in order to convince the 
fascinating parts, to work out a plane business which 
raises many interrogations. Verstraete and Saporta 
(2006) argue that the plane business occupies a central 
place in the entrepreneurial process Mighri, Z., and 
Jarboui, A., 2013. Entrepreneurial culture, profile of the 
leader and entrepreneurial orientation: Empirical 
application in the case of the Tunisian companies, 
International Journal of Managing Value and Supply 
Chains (IJMVSC) Vol.4, No. 3, September 2013, pp. 45-
54. and the inscription of the plane business in the 
context of the incipient organization makes it possible to 
clarify and give a global vision on new project (Mercier, 
S., 2001). It is a tool of conviction which evokes the effort 
provided by the creators to convince the speculators and 
the investors to bring the councils and the funds  

 
 
 
 
 
necessary to them to the launching of their future 
activities (Mercier, S. and Gond, J. P., 2005). Indeed, a 
good idea which results from a project is not easily 
located by the Tunisian organizations of accompaniment 
(Michel, J., 2001). They consider that certain projects 
have a potential when they are profitable, innovating, 
pertaining to new activities or special programs and 
presenting an offer sought by customers.  
Hypothesis 2: The satisfaction of the quality of the project 
conditions positively and significantly the decision of 
accompaniment of the organizations of support.  
 
 
Satisfaction of the entourage of the creator  
 
The specialists in management showed that the first 
factor of success of entrepreneuship is the team of 
management where the decisions are caught (Mitchell, R. 
K., Agle, B. R., Wood, D., 1997). It is however the 
generally neglected factor when one studies the 
feasibility of a project. Thus, with the beginning of the 
analysis of feasibility, the contractor must put the four 
following questions: 1) which competences in 
management are missing to me to exert an effective 
seizure on this project? 2) Is it possible to acquire them 
or engage somebody who has them? 3) Which 
consequence will have this project on my family life and 
my other activities? 4) Is it possible that this project will 
get the way of life to me that I wish for my family and 
myself?  

Aggeri and Acquier (2005) stress the subject of the 
capacity of the firm to answer to the requirements of the 
fascinating parts and its role of arbitration between its 
divergent interests. In other words, it is significant for the 
new firm to understand what the potential fascinating 
parts wait in order to satisfy them and to incite them to 
bring the awaited resources (Portnoff, A. Y., 2003). 
According to the speeches carried out with certain 
organizations, the category of the entourage of the 
creator can be evaluated by the marital status of the 
person Such as see, Cassette, P; Doumpo, M. and 
Zopounidis, C; Durlauf, S.N; Fayolle, A; Guyot J-L. and 
Van Rompaey B ; Hult, G. T ; Hitt, M., Lee, H. and Yucel, 
E ; Koskinen, K. U. and Vanharanta, H; Ribeiro, & S. 
Roig ;  Landry, R., Amara, N. and Lamari, M; Romjin, H., 
and Albaladejo, M; Shane, S. and Cable, D; Straete, T; 
Adler, P. S. et Kwon, S; Jenssen, J.I., Greve, A; 
Calantone, R. J; Cavusgil, S. T. and Zhao, Y;  Andreff, 
M., Redor, D., (2002)., the standard of living of the family, 
the people who intend to work with them (Ulrich, D. 
Zenger, J., Smallwood, N., 1999). Thus, we try in this 
research to validate the following central hypothesis 
(assumption): 

 Hypothesis 3: The satisfaction of the entourage of the 
creator is reflected positively and significantly on the 
decision of accompaniment of the organizations of 
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                          Table 1:  Presentation of the sample 
  

Number of targeted organizations   74  
Number of the guarantors   60  
Percentage of the guarantors   80 %  

 
 
Table 2:  The initial model  
 

Items Exogenous 
Variables 

Endogenous 
Variable   

1. Personality of the future contractor. 
Quality of the 
contractor 
(creative)  

The decision to 
support a project  

2. Qualifications and competences of the future contractor. 
3. The experiment of the future contractor. 
4. His professional situation (unemployed person or paid).  
5. The implication of the candidate and his motivation for the creation of firm.  
6. The feasibility of the plane business.  

Quality of the 
project  

7. The quality of presentation of the document "plane business".  
8. The economic viability of the project, according to technical, financial and 
commercial criteria.  
9. The idea of the project (intelligence and originality).  
10. Technological and scientific qualities of the project.  
11. The innovation, the originality and the realism of the idea of product or service to 
be marketed in comparison with the criteria of the market.  
12.  The stage of development of the project (idea, maturation, finalization…). 
13. The needs for the future contractor. 
14. Capacity of the project to generate a sales turnover. 
15. The authorized capital (his relationships with the future customers, the suppliers, 
the organizations of financing…). Entourage of 

the contractor 16. The team which intends to work with it (quality of his future employees) . 
17. The support of his family and his friends. 
18. Utility of the project for the economy (creation of jobs, opening of new 
markets…). 

Social utility  19. To answer a need for the market and consumers. 
20. To offer a product or a service which misses in an area.  
21. To take part in the economic dynamism of an area or a city. 
 
 
  
support.  
 
 
Satisfaction of the social utility  
 
The success of any project depends on the capacity to 
put the good product on the good market at the good 
moment and the handsome price (Verstraete, T, Fayolle, 
A., 2004). The world is filled with products which could 
have been success with a different formula (Anderson, 
M.H., 2008). Indeed, a high level of satisfaction 
generates an increased retention of the consumers (Host 
and Knie-Andersen., 2004). The turbulence of the 
environment of the new creator made the business more 
difficult. In this context, it becomes difficult to make 
faithful better informed and more demanding consumers. 
They tend more and more to change the mark, the 
supplier, the products or the services (Verstraete, T., 
Jouison, E., 2007). 

An effective analyze of the market is a paramount 
activity for the contractor who wants to reduce the risks 
(Kim, P., Aldrich, H. and Keister, L., 2006). It is a simple 
process of collection of information (Verstraete, T., 
Jouison, E., 2008). It makes it possible to a person to 
project the level of sales of his new product, his benefit 
and the best way of maximizing the sales (Verstraete, T., 
Saporta, B., 2006). If a person does not make a study, it 
cannot know if it is developing a product which is already 
on the market, if there is a request for his product or if the 
product can be profitable (Mitchell, R. K., Agle, B. R., 
Wood, D., 1997). On the other hand, if the  analyze of the 
market reveals that a product meets a certain need and 
that it could be manufactured and sold with profit, then it 
could exist a potential request for this idea of product 
(Evrard, Y., Pras, B. et Roux., 2000). Therefore, we can 
advance the following additional hypothesis 
(assumption): 

Hypothesis 4: the Satisfaction of the social utility has a 
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Table 3:  Test of KMO and test of Bartlett    

 

0,437 

     946,903

210

0,000

Measure of precision of sampling of 

Kaiser-Meyer-Olkin.

Approximated Khi-two

ddl 

Signification of Bartlett 

Test of sphericity of 

Bartlett 

 
 
 

Table 4:  Improved KMO 
  

Measure of precision of sampling of Kaiser-Meyer-Olkin.  0.517 

Test of sphericity of Approximated Khi-two  802.773 

 Bartlett ddl 171 

Signification of Bartlett 0.000 
 
 

Table 5:  Explained original variance of 5 items 
  

Component (s) Value (s)  % of explained variance % cumulated  

1  1,745  34,891  34,891  
2  1,205  24,099  58,990  

 
 

Table 6:  Explained original variance of 7 items  
 

Component (s)  Value (s)   % of explained variance  % cumulated  

1  2,649  37,847  37,842  
2  1,294  18,489  56,336  
3  1,124  16,052  72,388  

 
 

positive and significant impact on the decision of 
accompaniment of the organizations of support. 
 
 
METHODOLOGY OF RESEARCH   
 
The objective of our study is to identify the criteria of 
selection of the projects adopted by the organizations of 
accompaniment (Janssen, F., 2009; Lee, S., Park, G., 
Yoon, B. and Park, J., 2010). These criteria can be useful 
as indicators of creation of value for the fascinating parts. 
In fact, the methodological approaches of this study are 
founded on statistical techniques of analysis of data of 
the investigation (Zouaoui, M., Smida, A., Khiari, S. and 
Khelil, N., 2009). In order to constitute our sample, we 
selected the Tunisian organizations of accompaniment 
starting from a catalogue obtained from the Show of the 
Creation of Firms (Kim, P., Aldrich, H. and Keister, L., 
2006). The co-ordinates of the organizations of 
accompaniment were also mentioned (Singh, S., Corner, 
P. and Pavlovich, K., 2007). 

The questionnaire is addressed to the executives of 
these organizations of support. The selected sample is 
composed by 74 organizations of accompaniment and 
only 60 organizations which answered.   

Once the population studied is defined and the sample 
is fixed, it remains to build the instrument of observation: 
the selected mode of collection of information is the 
questionnaire. This last is organized by the confrontation 
of the ideas to the phenomenon of the ground making it 
possible to test and validate empirically the proposal of 
the conceptual model For example see, Anderson, A., 
Miller, C; Smida, A; Thornhill, S., Amit, R; Ucbasaran, D., 
Lockett, A., Wright, M. & Westhead, P; Shepherd, D.A; 
Shane, S; Royer, L. et Zarlowski, P ; Roberts, P.W. & 
Amit, R ; Myard, O ; Morrison, A., Breen, J. & Ali, S ; 
Mahemba, C. M. && De Bruijn, E. J ; Lechner, C. & 
Dowling, M ; Florin , J., Lubatkin, M., & Schulze, W ; 
Emin, S; Elfring, T., Hulsink, W; Davidson, P. & Honig, B ; 
Cassette, P ; Ardichvili, A., Cardozo, R. & Ray, S.,  
(2003).. 

We in particular had recourse to "maintenance face to 
face" as a mode of collection of information to reduce the 
risk of failure to reply, to make sure that the questionnaire 
is completely filled out and to clear up certain concepts 
badly understood or unknown by the guarantors. 

To this end, the order of the questions acts on the 
result of the investigation, it is thus necessary, initially, to 
raise questions with a general nature, then, to lead to 
precise questions. The structure of the questionnaire is 
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Table 7:  Explained original variance of 3 items  
 

Component (s)  Value (s)  % of explained variance  % cumulated  

1  1,641  54,713  54,713  
 

 
Table 8:  Explained original variance of 4 items 

  

Component (s)  Value (s)  % of explained variance  % cumulated  

1  2,069  51,725  51,725  
 
 
 

Table 9:  The principal criteria which influence each exogenous variable 
  

Items Exogenous variables Endogenous 
variable  

Personality of the future contractor Quality of the contractor The decision 
to support a 
project  

His professional situation (unemployed person or paid)    
The quality of presentation of the document "plane business"   Quality of the project   
The economic viability of the project according to the technical, 
financial and commercial criteria   

  

The idea of the project    
The authorized capital (his relationships with the future 
customers, the suppliers, the organizations of financing…)  

Entourage of the contractor   

To offer a product or a service which misses in an area    Social utility   
 
 

Table 10: Result of the decision of accompaniment  
 

Variables  Beta  Significance  Envisaged relation  relation found  Result  

Constant  0,552  0,000 ***     
PER  0,373  0,040 **  +  +  Accepted  
SIT  0,211  0,157  +  +  Accepted  
QPRE  - 0,307  0,231  +  -  Rejected  
VIA  - 0,263  0,137  +  -  Rejected  
IDE  0,236  0,096 *  +  +  Accepted  
KNOWN   0,088  0,726  +  +  Accepted  
SEC  - 0,664  0,003 ***  +  -  Rejected  
R2 
Adjusted R2  
F To card-index 

0,289 
0,193 
3,021  

N 60  

*, **, ***, respectively significant to 10%, 5% and 1%. 
 
 
 
as follows:  

1) Identification of the organization: to have information 
on the nature of its assistance to creation, it seeks the 
creation to innovate, to reduce the rate of 
unemployment…; 

2) Criteria of selection: this part was founded with the 
purpose of informing us about the most significant criteria 
to support the project of creation such as the satisfaction 
of the qualities of the contractor, the satisfaction of the 
qualities of the project, the satisfaction of the entourage 
of the creator and the satisfaction of the social utility; 

3) The decision to accompany: this part aims at 
knowing the decision to support a project which rests on 
one or more criteria; 

4) Evaluation of the decision to accompany: this part 
consists in evaluating the importance of each criterion 
presented at the beginning of the questionnaire 
(contractor, project, and entourage, utility). 

In addition, the coding of the answers is a paramount 
stage insofar as it translates qualitative answers into 
numerical data.  

For that, we used the scale of Likert in order to release  
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the criteria, according to the organizations of 
accompaniment which are most convincing to 
accompany and support a project of creation. 
 
 
EMPIRICAL RESULTS  
 
Within this research it is necessary to separate the 
endogenous variables from those exogenous. We 
retained four exogenous variables which are: The 
satisfaction of the quality of the contractor (SQC), the 
satisfaction of the quality of the project (SQP), the 
satisfaction of the entourage of the contractor (SEC) and 
the satisfaction of the social utility (SSU). The table below 
presents by detail the different items adopted (Janssen, 
F., 2009; Lee, S., Park, G., Yoon, B. and Park, J., 2010). 

There is only one endogenous variable relating to the 
decision of accompaniment of the project of creation. 
Indeed, the objective of our study is to show which is (or 
are) the relevant criteria influencing the decision of 
accompaniment (Cassar, G., 2006). Our methodology 
consists in proceeding by two stages. Initially, we test the 
reliability and the validity of our questionnaire. In the 
second time, regressions will be carried out to consider 
the explanatory character of the various variables when 
they are introduced simultaneously (Liao, J. and Welsch, 
H., 2005).  

Moreover, we purify the scales of measurement of the 
variables of the model of research through the validity 
and the confidence tests (Alpha coefficient of Cronbach; 
factorial exploratory analyzes). Therefore, we subject 
ourselves to the recommendations of Churchill (1979) in 
order to improve the quality of the produced 
measurements. 

To estimate the reliability of the scale of measurement, 
the instrument more answered is the Alpha coefficient of 
Cronbach.  

This indicator is used to evaluate the coherence or the 
internal consistency of a scale measured by several 
items by indicating the share of variance of its total score 
which is regarded as reliable. According to Evrard & al. 
(2000) this coefficient must lie between 0.6 and 0.8 for an 
exploratory study. We generally accept values higher 
than 0.70. 

Moreover, we will try to test and analyze the validity of 
the scales of measurement retained through the analysis 
in principal components (APC).The finality of this analysis 
is to replace the initial variables by a restricted number of 
composite variables or factors. These various tests will 
treat the totality of the items which are in a number of 21. 

Moreover, we resort to the test of Kaiser-Mayer-Olkin 
(KMO) which is defined by a value ranging between 0 
and 1. An acceptable KMO higher than 0.5 ensures that 
the partial correlations are not too significant compared to 
the simple correlations. The KMO is essential to obtain 
an interesting APC. In the contrary case, it can be 
necessary to remove certain variables. 

 
 
 
 
In our case, KMO = 0.437 which is lower than 0.5, 
therefore the model requires an improvement. A value 
raised with significance close to 0 makes it possible to 
reject the no total correlation of the variables, i.e. the 
variables are sufficiently correlated between them to 
allow a significant reduction of dimension. In our case, 
the significance of Bartlett equal to 0 what means that the 
variables are correlated between them. 

This is why, we will try to proceed to an improvement 
so that the KMO is higher than 0.5. Thus, we will try to 
eliminate the factors which can have the same 
significance with other variables.  

In our case, we will eliminate the feasibility of the Plane 
Business and the innovation, the originality and the 
realism of the idea, the product or the service to be 
marketed in comparison with the criteria of the market.  

Now, we have a questionnaire of 19 items after 
elimination, we obtained after this stage the following 
results: The index of KMO improved and rises with 
0.517> 0.437.Thus, the APC can be more interesting.  

The significance of Bartlett is 0 what means that the 
variables kept their correlation. This dimension gathers 
the variables satisfaction of the contractor, satisfaction of 
the project, satisfaction of the entourage of the contractor 
and the satisfaction of the social utility.   

In what follows, we will examine the Alpha coefficients 
of Cronbach obtained on these variables and we carry 
out an APC on the items of each one of these variables 
to extract the most significant factors from them and to 
evaluate reliability of it.  

The internal consistency between the 19 items is very 
significant and the results show an Alpha of Cronbach of 
0.7448.  

What implies that each item constitutes the equivalent 
measurement of the decision of accompaniment? 
Moreover, the index of KMO which reflects the adequacy 
of the factorial solution is about 0.517.  

Thus, we confirmed the validity of built and it is 
appropriate to make sure that the scale generated for its 
measurement (the 19 items) is reliable and that it 
comprises the facets of the theory. The internal 
consistency between the 5 items is very significant and 
the results show that Alpha of Cronbach is 0.5415.  

This result implies that each item is the equivalent 
measurement of the satisfaction of the quality of the 
contractor and they are moreover, coherent. 

Once that internal consistency between the items is 
checked, it is appropriate to be ensured of the reliability 
of these items. 

The APC affirms the following observation: the index of 
adequacy of the factorial solution is 0.597. That enables 
us to extract two components (personality of the future 
contractor and the professional situation) explaining 
58.990 % of the original variance.  

We kept the score of this variable for the later statistical 
analyses. 

 In other words, the organizations of accompaniment 



 
 
 
 
grant much importance to the personality and encourage 
more the unemployed individual. 

Indeed, the unemployed have the property in the 
support. But we advise the organizations not to neglect 
the motivation of the candidates because a very 
motivated employee is likely more to make a success of 
his project and to create job and wealth that an 
unemployed person not motivated. 

The Alpha coefficient of Cronbach obtained on the 7 
items of this variable is 0.6594. This value being 
acceptable, we can carry out an exploratory factorial 
analysis.  

The APC realized made it possible to extract three 
components (the quality of presentation of the document 
"plane business", the economic viability of the project 
according to the technical, financial and commercial 
criteria and the idea of the project) being able to explain 
72,388 % of the original variance. 

We kept the score of this variable for the later statistical 
analyses. Therefore, the most significant item for the 
organizations is the drafting of the plane business 
because if it is good written will approach all the aspects 
of the future project what allows a better visibility. 

But, we advise the organizations to attach more 
importance to the concept of feasibility. This item is very 
difficult to estimate and requires experts. 

The scales of measurement can be regarded as 
reliable since Alpha of Cronbach obtained on the 3 items 
of this variable is 0.6691. 

We can carry out an exploratory factorial analysis in 
order to test the unidimensionnality of this variable. 

The APC made it possible to extract only one 
component (the authorized capital: its relationships with 
the future customers, the suppliers, the organizations of 
financing…) which can explain 54.713 % of the original 
variance.  

We kept the score of this variable for the later statistical 
analyses. On the basis of these results, the organizations 
evaluate the entourage of the creator through his 
authorized capital and his relational network. 

But we advise the organizations to attach more 
importance to the entrepreneurial teams because several 
studies show that the teams succeed better than a 
contractor taken separately. 

The Alpha coefficient of Cronbach obtained on the 4 
items of this variable is satisfactory and equal to 0.7479. 

This value being satisfactory (> 0.7), we can carry out 
an exploratory factorial analysis in order to test the 
unidimensionnality of this variable. 

The APC made it possible to extract only one 
component (to offer a product or service which misses in 
an area) being able to explain 51.725 %. 

The following table makes it possible to summarize the 
result of analysis of each exogenous variable and 
therefore, the principal items which influence 
consequently the endogenous variable. 

In what follows, our objective is to show and to explain  
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the decision of accompaniment by the means of the 
variables previously envisaged. The following table 
presents the results of the linear regression (Rogoff, E.R., 
Lee, M.S. and Suh, D. C., 2004; Ardichvili, A., Cardozo, 
R. & Ray, S., 2003). 

As a whole, the variables selected explain an 
acceptable share of the decision to support a project, (R2 
= 28.9 %). Moreover, the examination of the results 
shows a positive and significant relation between the 
personality of the future contractor and the decision of 
accompaniment (β = 0,373; p = 0,040) and still a positive 
and significant relation between the professional situation 
and the decision of accompaniment (β = 0,211; p = 
0,157).  

In this direction, we propose the following explanations: 
Initially, the decision of accompaniment depends on the 
personality of the contractor. In other words, the new 
contractor must argue and have a great conviction and 
art to communicate in order to have the agreement to be 
supported and guided by these organizations.   The 
profile of the contractor, the personality and the 
professional situation are a determinant variable in the 
selection of the projects to be supported.   

Moreover, the creation and the exploitation of a firm 
require all solids personal motivations and multiple 
aptitudes. In other words, the individual must have 
necessary competences that they are personal or 
academic to ensure to these organizations the good 
course of the new project versus a turbulent and unstable 
environment. That means that the new contractor will be 
also evaluated by his professional situation. What implies 
that each contractor qualified with competences and 
experiment will have the agreement. Thus, the 
accompaniment is centered on the person who carries 
the project.  

Therefore, the organizations of accompaniment are in 
research of the qualified people who can be qualified as 
contractors to ensure the continuity and the perenniality 
of the new project (Shepherd, D., and Wiklund, J., 2009). 
What confirms the positive relation between qualities of 
the contractor and the decision of accompaniment (H.1). 

The results show a negative and no significant relation 
between the quality of presentation of the document 
"Plane Business" and the decision of accompaniment (β 
= - 0,307; p = 0,231). We notice also a negative and no 
significant relation (β = - 263; p = 0,137) between the 
economic viability of the project according to the 
technical, financial and commercial criteria and the 
decision of accompaniment. But, a positive and 
significant relation (β = 0,236; p = 0,096) between the 
idea of project and the decision of accompaniment. This 
can be explained by the fact that the contractors 
introducing a new idea and which are described as a 
project with strong potential and having a significant 
competitive advantages and not easily imitated are likely 
more to obtain a favorable decision of these 
organizations (Unger, J.M., Keith, N., Hilling, C., Gielnik, 
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M. M., & Frese, M., 2009 ).  

Therefore, the originality of the idea of project as a 
significant variable increased the chance of the 
contractors to have an agreement for the 
accompaniment. This relation is explained by the 
presence of a criterion specific to the project and the 
absence of default risk of the project which supposes to 
have a significant potential to thwart the environmental 
constraints.   This makes it possible to the contractor to 
be trustful to defend his project more and to convince the 
organizations of the feasibility and the perenniality of his 
project (Zouaoui, M., Smida, A., Khiari, S. and Khelil, N., 
2009). 

The economic viability of the project according to the 
technical, financial and commercial criteria as well as the 
quality of presentation of the "plane Business" present a 
negative relationship with the decision of 
accompaniment. Indeed, the contractor operating in an 
environment which is difficult to manage, must integrate 
the new project in his socio-economic environment, it is 
one of the links of the success and the viability of a 
project. In other words, most of the economic viability 
depends on the socio-economic context in which the 
project is carried out (Janssen, F., 2009; Lee, S., Park, 
G., Yoon, B. and Park, J., 2010). To be viable, the new 
creator is solicited to have an effective management, 
multiple competences and creativity within financing of 
his project. 

The development of a perennial economic viability also 
passes by the installation of financial and analytical tools. 
In the financial scheme, a precise lighting is necessary as 
for the situation of the exploitation, the capitalization and 
the capacity of self-financing. In the same way, 
competences out of accounting matter, management and 
financial analysis are essential (Bigourdan, Tcherkachine, 
2004). In the same way, the new contractor is generally a 
new graduate who does not have a clear vision yet on the 
economic and financial environment, which will affect the 
decision of accompaniment negatively Such as, Rogoff, 
E.R., Lee, M.S. and Suh, D. C;  Parker, S; Ozesmi, U. & 
Ozesmi,, S.L;  Hatch, N. & Dyer, J ; Dais, W.D. & 
Gardner, W.L ; Dakhli, M.&De Clercq, D ; Cassette, P ; 
Paturel, R ; Hult, G. T., Hurley, R. F. & Knight, G. A; 
Cape, J., Cave, F. & Eccles, S., (2004). 

Concerning the quality of presentation of the "Plane 
Business", the contractor must focus himself on the 
strong points of his future project and give him a 
significant value. It also makes it possible to better look 
further into a project throughout its design, to judge its 
feasibility and to follow its evolution. But, the "plane 
Business" is famous to quickly become obsolete (………). 
Its importance is discussed and several researchers 
consider that the document even has only little value to 
him whereas the significant one is that the contractor is 
held to present clearly and to give a considerable value to 
him project. In the case of lack of good presentation of 
 the "Plane Business", the decision of accompaniment will 

 
 
 
 
be certainly unfavourable.  

In the light of these results, the organizations of 
accompaniment grant much importance to the idea of the 
project, the quality of drafting of the plane business and 
the viability which can have significant effects on the 
decision of accompaniment. 

A positive and no significant relation arises between the 
satisfaction of the social utility and the decision of 
accompaniment (β = 0,088; p = 0,726).  

This explains why the social utility of the project 
positively influences the decision of accompaniment of 
the project. This positive relation confirms our waitings 
and can be explained by the fact that the project must be 
useful for the economy by creating job and answering a 
need for the market and consumers. This is essential for 
the survival of the new project and it is more useful and 
significant also if the new project offers a product or a 
service which misses on the market and consequently to 
stimulate and make express an unrealized need what 
more develops the utility of the project and consequently 
to have the accompaniment.  

Therefore, the organizations of accompaniment are in a 
research of the prosperous projects which ensure a high 
level of economic utility in particular in the priority areas 
i.e. the areas which remain badly been useful (Dutta, D. 
K. & Thornhill, S., 2007). What confirms the positive 
relation between the satisfaction of the social utility of the 
project and the decision of accompaniment (H.3). 

The results show negative but significant relation 
between the satisfaction of the entourage of the 
contractor and the decision of accompaniment (β = - 
0,664; p = 0,003).This is explained by the fact that the 
entourage of the contractor is taken into account. The 
authorized capital influences the decision of 
accompaniment considerably. It is necessary to also note 
that the organizations of accompaniment in Tunisia take 
into account the existence of a relation of proximity 
between the contractor and the organizations of 
financing. This is justified by the fact that a contractor 
increases his chances of financing if he maintains the 
personal relations or confidence with the banks. 

Moreover, in order to have more chance to be 
supported, he must have capacities of self-financings. 
Indeed, this observation is not obvious because the 
future contractor is generally a new graduate and who 
does not have sufficient financial means.  

What explains its weak role to convince the 
organizations and to have a favorable decision of 
accompaniment.  In other words, the entourage of the 
contractor and his social network are not determining 
factors of selection at the organizations of support 
because the latter are in the search of a solid entourage 
of the contractor and penalizes him if he does not have a 
network. They consider that when the contractor and his 
project are of quality, the success is related to the 
network of the contractor. 

The quality of the social network must be a starting  



 
 
 
 
requirement.  

Therefore, the organizations of accompaniment take 
into account the entourage of the future contractor 
(Masakure, O., Cranfield, J. & Henson, S., 2008). What 
affirms the positive relation between the satisfaction of 
the entourage of the contractor and the decision of 
accompaniment (H.4). 
 
 
CONCLUSION  
 
Our paper was carried out in order to test the 
assumptions and the conceptual model of the research. 
Initially, the purification of the various scales of 
measurement was carried out in a traditional way, thanks 
to the APC, and the reliability of measurements of the 
variables tested starting from the estimate of Alpha of 
Cronbach applied on the  selected items. 
In fact our conceptual model enabled us to clarify certain 
relations between the exogenous variables and the 
endogenous variable. In other words, the decision to 
accompany a project carried out by a new contractor is 
influenced mainly by four variables which are: the quality 
of the contractor, the project quality, the social utility and 
the entourage of the contractor. 

In conclusion, the principal criteria which influence the 
decision to support a project are as follows: 1) the 
personality of the future contactor; 2) his professional 
situation (unemployed person or paid); 3) the quality of 
presentation of the document "plane business"; 4) the 
economic viability of the project according to the 
technical, financial and commercial criteria; 5) the idea of 
the project; 6) the authorized capital (his relationships 
with the future customers, the suppliers, the 
organizations of financing…); and 7) his capacity to offer 
a product or a service which misses in an area. 
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